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1.0 PREAMBLE

1.1 Introduction
This Commercial Studies syllabus is a two year
learning area for forms 3 and 4. It develops
learner’s awareness and understanding of the
commercial world in which they operate. This
syllabus also equips learners with knowledge and
fundamental skills in commercial activities,
Information Communication Technology (ICT)
applications in business and business calculations.
It also develops learners’ enterprise skills which will
enable them to be innovative, confident, and
responsible in their day-to-day personal and
business transactions. 

1.2 Rationale
Commercial studies equip learners with practical
commercial skills and business related
competences which enable them to operate
successfully in the dynamic and broader business
environment. It provides a wide range of
commercial skills which equip learners with
practical, enterprise and value addition
competences. Learners develop key skills in ICT
applications and business calculations for use in a
commercial context.

It promotes self-reliance for the enhancement of
economic growth through the ownership of means
of production such as land, capital and exploitation
of various skills related to commercial studies. The
learning area also inculcates ethical values which
learners will apply in conducting commercial
activities and are a pillar for Zimbabwe’s socio-
economic development. 

1.3 Summary of Content
This syllabus provides a theoretical and practical
knowledge base for students in commercial
activities such as production, business
organisation, business communication, supply
chain management, finance, trade and ICT
applications.

1.4 ASSUMPTIONS
It is assumed that learners:

l have acquired basic ICT competencies such as
word processing, keyboard management and
document creation

l are constantly participating and interacting in
commercial activities like buying and selling

l have access to some means of production
l desire to contribute meaningfully to the community

and nation at large
l have a desire for self-reliance through participating

in business activities
l are aware of the prevailing commercial

environment in the community and nation at large

1.5 Cross-Cutting Themes

The Commercial studies learning area will encompass
the following cross -cutting themes:

l ICT
l Risk management 
l Financial literacy 
l Collaboration
l Environmental issues
l Enterprising skills
l Unhu/Ubuntu
l Sexuality, HIV and AIDS
l Human Rights
l Child protection

2.0 PRESENTATION OF THE
SYLLABUS
The syllabus is presented as a single document
catering for Forms 3 and 4 learners.

3.0 AIMS
The syllabus aims to help learners to:
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l develop an awareness, knowledge and
understanding of the environment within which
commercial activities take place

l acquire a broad understanding of the purposes and
functions of commercial institutions

l develop positive attitude towards the country`s
natural resources so as to conserve and use them
sustainably within the school and in the community

l develop various commercial studies related skills for
self-reliance and enterprise development

l acquire an in-depth understanding of the nature and
importance of commercial communication and
documentation

l develop innovation and change management
capabilities

4.0 SYLLABUS OBJECTIVES

By the end of this learning area, learners should be able
to:

l recall, select and explain the relevant facts and terms
in the commercial world

l demonstrate principles, techniques and ideas in
commercial studies

l analyse purposes and functions of commercial
institutions

l apply information communication technology in
commercial activities

l apply relevant data and information in verbal,
numerical and diagrammatic form

l create sustainable business enterprises
l design innovative solutions to Zimbabwe’s

challenges in the commercial world
l distinguish between evidence and opinion
l make reasoned judgments and communicate them

in an accurate and logical manner

 

5.1 METHODOLOGY AND TIME 
ALLOCATION

5.1.1 Methodology
In this syllabus, learner- centered methods and
approaches such as the following must be used:

l Problem solving
l Research
l Project work
l Case study
l Demonstrations
l Group work
l Educational tours
l Simulations/ Role play
l Discovery Seminars Debates
l Quiz
l Games
l Question and answer or Socrates’ method

5.1.2 Time Allocation
In order to cover the content adequately Form 3 and 4
Commercial studies should be allocated at least 5 -
Educational tour and at least 2 Seminars per year.

6.0 TOPICS

l Production
l Trade
l Business organisations
l Business environment
l Business Communication o Supply chain

management o Marketing
l Business Finance
l Enterprise
l Insurance and assurance
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9.0 ASSESSMENT

9.1 ASSESSMENT OBJECTIVES
Learners will be assessed on their ability to:

l explain relevant terms used in commercial studies
l demonstrate knowledge of principles, techniques and ideas in commercial studies
l analyse the business environment and its impact on commercial activities
l interpret commercial information through numeracy and literacy
l analyse significant factors to consider in managing commercial activities
l use ICT in managing various commercial activities
l apply enterprise knowledge and skills to solve challenges in commercial situations
l communicate commercial information in a logical and coherent manner
l design business documents using ICT applications
l design a business plan
l implement viable enterprise projects

ASSESSMENT MODEL
Commercial Studies learning area will be assessed through continuous and summative assessment
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9.3 SCHEME OF ASSESSMENT

The syllabus scheme of assessment is grounded on the principle of inclusivity. Arrangements,
accommodations and modifications should be visible in both continuous and summative
assessment to enable learners with special needs to access assessment.

Continuous and summative assessment will be done in the theory, assignment and
practical components of the syllabus. At the beginning of the new syllabus weighting of
the components are as follows:

Continuous Assessment 30%

Summative Assessment 70%

9.3.1 CONTINUOUS ASSESSMENT

 
 

    
 

                     
             

 

                        
       

    30% 

S    70% 

 

   
 

Level  Assessment Tasks  Weighting 

Form 3 One theory test per term 

One practical test per term  

One project per year  

 

6 

6 

6 

Form 4 One theory test per term 

One practical test per term  

6 

6 

 

TOTAL  30 

9.3.2 SUMMATIVE ASSESSMENT

 
 

 
 

    
 

Title Duration Marks Weighting (%) 

Paper 1: Structured paper 

 

Section A:  Semi  Structured questions 

Section B:  Essays 

 

 

 

 

2 hours  

 

 

 

100 

 

 

40% 

Paper 2: Project 

 

 

 

 

2 terms  

 

100 

 

30% 

Total for Papers 1 and 2  200 70% 
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9.4 PAPER DESCRIPTIONS

Paper 1:

The paper consists of 2 sections which are Section A and Section B

Section A -    (40 marks)

The section consists of 6 compulsory structured questions.

Section B –  Essays (60 marks)

The candidate will answer 3 essay questions out of 6.

Time:            2 hours

Weighting:   40%

Paper 2:

This paper consists of a project that runs from term 1 to term 2 in Form 4

The project will have a total of 100 marks with a weight of 30%

9.5 SPECIFICATION GRID

 
 

   
 

Paper  Knowledge with 
Understanding % 

Application % Analysis % Evaluation % Total % 

1 20 8 7 5 40 

2 5 15 6 4 30 

Total  25 23 13 9 70 
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